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Spring 2015 Curriculum Committee

Proposed:

From:

To:

Rationale:

Change in Course Description for:

TAH 6600: Cruise Line Marketing and Sales

Introduction to marketing and sales strategies specific to the cruise line industry.

~ Technology support platforms, geography, safety and sustainability and customer

service concepts, case studies and other simulated activities.

Introduction to cruise line marketing, sales, strategies, technology, geography,
safety and sustainability and customer service practices, case studies and other

~ simulated activities. Industry certification in the Associate Degree Cruise

Program (ACD) from Cruise Lines International Association (CLIA) and National
Restaurant Association (NRA).

Tourism and Hospitality curriculum committee felt it was important to include
this course as an option under the Tourism Concentration for the A.A.S.in
Tourism and Hospitality as it has been an active elective in the department for
many years. The course comes with industry certification by the Cruise Lines
International Association (CLIA). The change in course description highlights
the certification as well as more accurately reflects what is being taught in the
course.



